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European Data Watch

This section will offer descriptions as well as digcussions of data sources that
may be of interest to social scientists engaged in empirical research or tea-
ching courses that include empirical investigations performed by students.
The purpose is fo describe the information in the data source, {o give examp-
les of questions tackled with the data and {o tell how to access the data for
research and teaching. We will start with data from German speaking coun-
tries that allow international comparative research. While most of the data
will be at the micro level (individuals, households, or firms), more aggregate
data and meta data (for regions, industries, or nattons) will be included, too.
Suggestions for data sources to be described in future columns (or comments
on past columns) should be send to: Joachim Wagner, University of Luene-~
burg, Institute of Economics, Campus 4.210, 21332 Lueneburg, Germany, or
e-mailed to (wagner@uni-lueneburg.de).

The Swiss Environmental Survey 1994

By Axel Franzen

1. Introduction

Concern for the quality of the natural environment has been on the politi-
cal agenda in most industrialized countries for several decades. Even
though publie attention to environmental problems has decreased in the last
few years and other problems — economic recession, unemployment and of
course terrorism —currently receive more attention, public and political con~
cern for the environment will also remain high in the future. This ongoing
concern is reflected in increased research efforts. The bulk of it takes place
within the natural sciences but the topic also receives increasing attention
within the social sciences. For good reason: environmental problems are
caused by human behavior, by individuals’ resource consumption, mobility
behavior and by their demand for housing space to name just a few. Thus,
any kind of policy action that aims to reduce CO, emissions, save resources,
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and protect forests, swamps, endangered species or the Alps needs to redi-
rect human behavior. How this can be accomplished, which incentives lead
to which outcomes, which laws and regulations will be accepted and obeyed
is the subject of scientific social research. Many of these questions are empi-
rical questions and answering them requires relevant data sources.

As within almost any field, informative data sources are rare. The Inter-
national Social Survey Program (ISSP) which conducts random sample sur-
veys in almost 30 countries focused in 1993 on environmental topics and re-
peated the survey in 2000. Also the Eurobarometer, a random sample survey
conducted in all countries of the European union regularly contains a few
questions on environmental issues. Both data sources are valuable for empi-
rical research, particularly because they are conducted repeatedly in va-
rious countries and thus enable international comparison. However, the in-
formation available in these data sets is limited. The ISSP is a written sur-
vey combined with national face-to-face or telephone surveys that focus on
various other topics. It is (and has to be) rather short. The Eurobarometer is
predominately meant to survey the opinion of Europeans towards aspects of
European integration and therefore has very little room for questions dea-
ling with the environment.

Much richer sources of information are provided by surveys that focus ex-
clusively on environmental issues. Such a survey is the Swiss Environmental
Survey 1994 which will here be described in detail.

2. The Swiss Environmental Survey

The Swiss Environmental Survey consists of 3019 telephone interviews of
Swiss citizens who were 18 years or older and who resided permanently in
Switzerland during the period of data collection. Households’ addresses
and phone numbers were randomly drawn from the national telephone regi-
ster. The telephone register lists households. If more than one individual
above 18 lived in the househcld the interview was conducted with the per-
son who had the most recent birthday This procedure ensures random se-
lection within the household. The survey was conducted between Octcber
1993 and February 1994. The telephone interview contained roughly 170
questions and took on average 45 minutes. Participants of the telephone in-
terview were asked to return a follow up written questionnaire. This written
questionnaire contains all questions of the 1993 ISSP survey on environ-
mental attitudes and in addition items from a European supplement of the
ISSPF, the REAP-questionnaire. Overall, the written questionnaire contained
about 75 questions. Switzerland is tri-lingual. Thus, the telephone inter-
views as well as the written questionnaire were conducted in German
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(77.5%), French (18.4%), and Italian (4.1%). The telephone part of the sur-
vey had a response rate of 52.6%. 88.3% of those who completed the tele-
phone interview returned the written questionnaire. The data from the tele-
phone interviews and the written questionnaires were combined into one
data set.

The Swiss Environmental Survey was financed by the Swiss National Sci-
ence Foundation. The survey was conducted under the supervision of An-
dreas Diekmann and Axel Franzen (Sociology Department of the University
of Bern) within the research project entitled , Investigations of Environmen-
tal Attitudes and Behavior with the Swiss Environmental Survey”. Parts of
the telephone survey were constructed in cooperation with other research
teams in Switzerland, in particular with Hanspeter Kriesi and Danielle Bii-
tschi (Political Science Department of the University of Geneva), Klaus Fop-
pa and Carmen Tanner (Psychology Department of the University of Bern),
Heinz Gutscher and Hans-Joachim Mosler (Social-Psychology Depariment
of the University of Zurich) and Urs Dahinden (Federal Institut of Techno-
logy in Zurich). This interdisciplinary cooperation is also reflected in the to-
pics included in the survey. Much of the survey deals with the measurement
of environmental attitudes, the perception of environmental problems, re-
spondents knowledge of environmental problems, their acceptance of possi-
ble political actions and their environmental behavior. In particular, the sur-
vey contains detailed questions on how respondents commute to their work-
place or educational institution, in case they have not yet entered the labor
market. The survey also includes detailed socio-demographic information.

3. Selected Studies that use the Swiss Environmental Survey

The Swiss Environmental Survey has been used in several publications.
The level of environmental concern, knowledge and behavior of the Swiss
population is described and analyzed in Diekmann & Franzen (1997a,
1997b). One of the major results of the study is that individuals’ level of en-
vironmental concern is only moderately correlated with actual ecological
behavior. Thus, respondents with higher levels of concern recycle more often
e.g. paper or aluminum and pay more attention to ecological aspects when
shopping. However, when it comes to more cost relevant behavier like sa-
ving energy or using public transportation instead of driving a car, no diffe-
rence with respect to the level of envircnmental concern was found. This re-
sult supports the ,low-cost* hypothesis: the correlation between environ-
mental concern and ecological behavior depends on the costs of the alferna-
tives. For behavior with low cost alternatives (e.g. recycling instead of not
recycling it) environmental concern matters. But if alternatives become cost

Schrmollers Jahrhuch 122 (2002) 4



620 Axel Franzen

intensive (e.g. using public transportation instead of a private car) environ-
mental concern does not matter.

Other publications focus on international comparisons of environmental
concern (Diekmann & Franzen 1999, 2002). Using data from the ISSP 1993,
Diekmann & Franzen showed that those countries with high levels of GNP
also have a higher level of global environmental concern, while the percep-
tion of local environmental problems is negatively correlated with per-capi-
ta GNP. Thus, it appears that preferences for a better natural environment
emerge similar to the demand for luxury goods: the demand rises with in-
creasing wealth.

A detailed analysis of the decision to use public transportation versus pri-
vate cars in commuting to the workplace or in leisure time travel is contained
in Franzen (19974, see also Franzen 1997b, 1998). Most of the analyses show
that individuals’ mobility behavior has very little to do with their environ-
mental concern. The use of public transportation depends mainly on the re-
lative travel time, convenience and the perceived monetary costs. Thus, pub-
lic transportation is used by those who live only a short walking distance
away from the next bus or train stop, who have to change modes of transpor-
tation only very little in order to reach the workplace and where prices for
bus or train tickets are perceived to be low (see also Biitschi, Kriesi & Schei-
willer 1996). International comparisons reveal also, that car drivers’ demand
for mobility depends on the cost of gasoline. Thus, the per capita kilometers
driven by car is low in countries with high gasoline prices and high in coun-
tries with low gasoline prices (Franzen 1997a, Diekmann & Franzen 1998).
However, all of this research does not conclude that environmental concern
never has any influence. Franzen (1997a) shows that individuals with high
envircnmental concern have a higher probability of accepting political mea-
surements (e.g. ecological taxing and regulations) in order to protect the en-
vironment. Hence, environmental concern matters when it comes to the ac-
ceptance of political programs but matters very little when it comes to beha-
vior in daily life. A similar result was also obtained by Truffer et al. (1998),
who report that a majority of Swiss citizens would favor a transition from
gasoline cars to electric vehicles. However, electric vehicles have only a mar-
ginal market share. Kriesi (1998, 1999, 2001) used the Swiss Environmental
Survey in combination with several follow-up panel waves to study the
change and development of public opinion towards environmental policies.

4, Data Access

In addition to the publications described there are still a lot of issues for
which the Swiss Environmental Survey can be used. The data set is easily
available from the Swiss information and data archive service for the social
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sciences (SIDOS) 13, ruelle Vaucher CH, 2000 Neuchitel, Switzertand
(www.sidos.ch). The data set is stored in an SPSS file, but can also easily be
transferred to other statistical programs. The survey is accompanied by a
detailed code book (Diekmann & Franzen 1995) which includes variable
lists, variable labels, the question wording of the telephone interview as
well as of the written questionnaire, frequency distributions, comments on
how the data were collected, on weights and comparisons with other rele-
vant data sources. In addition to further scientific investigations the data
set can also be recommended to students who engage in any applied re-
search method classes. Although, the Swiss Environmental Survey focuses
on environmental issues, the data set contains a great deal of socio-demo-
graphic information that provides the opportunity of investigati'ng other‘ to-
pics such as earning regressions, analyses of divorce and marriages (Diek-
mann & Schmidheiny 2001}, fertility behavior, the analysis of individuals’
membership in environmental organizations or individuals work ethic (Dir-
renberger et al. 1995). Furthermore, the Swiss Environmental Survey has
been used for methodological studies. Thus, Hill & Kriesi (20014, 2001b)
used the survey in combination with several follow-up studies to investigate
opinion stability in survey research.

References

Biitschi, Danielle/ Kriesi, Hanspeter / .Scheiwille'r, Daniel (1996): Olkologie zwi'schfen
politischer Intervention, Moral und Okonomie, in: R. Kaufmann-Hayoz/A. Di Giu-
lio (Hrsg.): Umweltproblem Mensch. Verlag Paul Haupt, Bern, 158-180.

Diekmann, Andreas/ Franzen, Axel (1995): Der Schweizer Umweltsurvey 1994: Co-
debuch, SIDOS, Neuenburg.

— (1997a): Finsicht in dkologische Zusammenhénge und Umweltverhalten. In: Petﬁ:r
Gehr, Catherine Kost und Gunter Stephan (Hrsg.): CO; - Eine Herausforderung fiir
die Menschheit. Springer Verlag: Berlin Heidelberg New York.

- (1997h): Umweltbewusstsein und Umweliverhalten in der Bevolkerung. In: Umwelt
in der Schweiz 1997. Bern: Bundesamt fir Statistik.

- (1998): Lassen sich Autofahrer von steigenden Benzinpreisen beeindrucken? Poli-
tische Okologie 56, 66 - 67.

- (1999): The Wealth of Nations and Environmental Concern. Environment and Be-
havior, 31, 540 -549.

— (2002): Environmental Concern: A Global Perspective, in: Andrefa\s Die.kmann/ Tho-
mas Dietz/Carlo Jiger/Eugene A. Rosa (eds.): The Human Dimension of Global
Environmental Change, MIT Press (in print).

Diekmann, Andreas / Schmidheiny, Kurt (2001): Bildung und Ehestabilitat: Eipe Un—
tersuchung schweizerischer Familienbiografien mit den Methoden der Ereignisa-
nalyse. Schweizerische Zeitschrift fiir Soziologie, 27, 241 - 254.

Schmellers Jahrbuch 122 (2002) 4



622 Axel Franzen

Diirrenberger, Gregor/Jager, Carlo/ Bieri, Lisbeth/ Dahinden, Urs (1995), Telework
and Vocational Contact. Technology Studies 2, 104-159.

Franzen, Axel (1997a): Umweltbewusstsein und Verkehrsverhalten: Empirische Ana-
lysen zur Verkehrsmittelwahl und der Akzeptanz umweltpolitischer Massnahmen.
Ziirich: Rilegger Verlag.

~ {1997b): Umweltsoziologie und Rational Choice: Das Beispiel der Verkehrsmittel-
wahl. Umweltpsychologie, 2, 40 -51.

- (1998): Personliches Umweltverhalten zwischen kollektivem Nutzen und indivi-
duellem Interesse, in: Gerhard Schneider (Hrsg.}: Zwischen allen Stiihlen — En-
tscheidfindung in Konfliktsituationen, Riiegger Verlag, Ziirich und Chur.

Hill, Jennifer/Kriesi, Hanspeter (2001a). An Extension and Test of Converse’s
»Black-and-White” Model of Response Stability. American Political Science Re-
view 95, 397-413.

~ {2001b). Classification by Opinion-Changing Behavior: A Mixture Model Ap-
proach. Political Analysis 9, 301 -324.

Kriesi, Hanspeter (1998): Politische Umsetzung: Wie kann eine $kologische Steuerre-
form mehrheitsfihig werden?, in: R. Meier /P. Messerli/ G. Stephan {Hrsg.), Okolo-
gische Steuerreform fiir die Schweiz, Chur/ Zirich: Riuegger, 107122,

- (1999}, Bildung und Wandel der Bevéilkerungsmeinung®, in: J. Gerhards/ R. Hitz-
ler (Hrsg.), Bigenwilligkeit und Rationalitdt sozialer Prozesse, Opladen: West-
deutscher Verlag, 206 -233.

- (2001): Der Einfluss der Presse auf die 6ffentliche Meinung zur CO2-Konzentration
in der Atmosphére, in: P W, Balsiger: Wald und CO,. Ergebnisse eines dkologischen
Modellversuchs. Bern: Haupt, 53-68.

Truffer, Bernhard/ Cebon, Peter/ Diirrenberger, Gregor / Jaeger, Carlo C./Rudel, Ro-
man/ Rothen, Silvia (1998): Innovative Social Responses in the Face of Giobal Cli-
mate Change. In: P. Cebon/U. Dahinden/H. Davies/D. Imboden/C. C. Jaeger
(eds.): A View from the Alps — Regional perspectives on Climate Change. Boston,
MIT-Press, 351 —434.

Schumollers Jahrbuch 122 (2002) 4

Schmollers Jahrbuch 122 (2002}, 623 - 634
Duncker & Humblot, Berlin

Consumer Panel Data: A ZUMA research serviece

By Georgios Papastefanou

1. Introduction

In modern societies research on private consumption has got a pervading
relevance for marketing as well as for political administration and plan-
ning. Socic-economic transformations and challenges like sustainable
growth or demand for innovations underline the necessity of empirically
grounded knowledge on consumer behavior. On the other side consumer be-
havior patterns seem to be highly fragmented and diversified as social reali-
ty is transformed by lifestyle individualization and household structure dif-
ferentiation. Sccial seiences have acknowledged this by theoretical perspec-
tives (Friedrichs 1998). But nevertheless most lifestyle studies concentrate
on consumer attitudes and valve orientations (Hartmann 199%). Only few
studies combine behavioral data with data on household composition and
as well as with data on attitudes. Actually, no standard micro data base for
research on consumption behavier and its psychological and sociological
correlates is available.

On the other side, non-academic market research institutes like GfK in
Nuremberg, collect detailed information and provide information services
on consumer behavior (Twardawa, Wildner 1998). Special panel services run
consumer panels producing continously longitudinal behavioral data on
consumption of individuals and households. Aimed at supporting individual
companies in marketing their specific products, consumer panels conti-
nuously are measuring the product flow into the household over years, what
means that they are measuring the household’s purchase event histories.
These data are combined on a microdata level with socio-economic and de-
mographic information on the household as well as with survey data on atti-
tudes of specific reference persons in the household. So consumer panel da-
ta are of high potential for social science consumer analysis, but until now
were not accessible generally.

In 1997 ZUMA tock the initiatve to establish an easy scientific access to
consumer panel data. GfK, who runs a long established consumer panel,
supported this initiative and gave the data to ZUMA for preparation and
distribution to an interdisciplinary working group. After having proofed
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